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Career Objective:

Give marketing a completely different definition and style with a constant innovation. 
Work Experience: May 2009 till now: founder Director – www.yindia.co.in 
· Organization: Young India Promotional Services Pvt. Ltd (Y-India)
· Functional Area: Marketing and Social Media 
· Duration : 1 year
         Work Profile: I started this company young India promotional services Pvt Ltd on 26th May 2009. Young India is a web concept to promote the creativity of the talented young Indians. Young India is the creator of www.yindia.co.in. I have single handedly started this company, conceptualised the site, worked  on its content and creative quotient. 

                 Creative writing: For Y-India conceptualised the entire web concept of www.yindia.co.in. Worked on the following things:

a) Created the entire Structure, look and feeling of the Y-India website.

b) Conceptualised how the idea to be converted into a web application for the developers to create the code for the same. So perfromed all tasks prior to the developer coding.

c) Worked on creating various applications concepts withing the website and its utilities.

                 Content writing: For Y-India worked on writing the content for the website. Worked on the following content writing projects.

a)  First online web designing reality competition launched by Y-India in Association with ARENA MULTIMEDIA.

b) Contributed all creative content for Y-India.

c) First online Management Project competition.

d) First online India fashion week for fashion Designers which would be launched in August 2010.

e) YPL : Young India Premier league : First online-offline premier league competition for aspiring business entrepreneur which will begin in August.

f) Conceptualised all punch lines, headings, page names in the website.

                 Marketing strategy: For Y-India i have undertaken the responsibility of formulating the marketing strategy and implementing them. The marketing strategies undertaken for Y-India are as follows:

a) Creating a network of Y-India in youth centres across various Management colleges, engineering colleges and schools. Y-India has a network in more than 30 MBA colleges, 30 Engineering colleges within 3 months.

b) Creating marketing strategy to establish Y-India as a youth promotion brand for which formulated stratgies to tie-up with brands associated with different creative careers.

c) With limited budgets worked on how to create maximum marketing for Y-India through online and offline marketing strategies. Creation of a proper marketing and promotion mix.

                 Business Planning: Being the business head worked on the Business planning which include:

a) Creation of business proposals for clients which involve customised solution based proposal as well as standard proposals. Devised a 3 pillar Y-India strategy for educational bodies.

b) Managing the Financial budgets and creating equilibrium between financial capital and marketing and developement.

c) Worked on Creating short term and long term business targets.

d) Worked on creating a Y-India 15 member Team with zero salary budgets  and managing them.

e) Created a special term called AUTOMATIC MEDIA PLANNING which receives a good client response.

                 Social media planning: 

a) Being a website company handled the social media operations for Y-India. Have an active Y-India fan page on facebook and twitters.

b) Have been researching on various social media platform to increase the visibility of Y-India.

Work Experience: May 2008- November 2008 – Relationship Manager: Management trainee

· Organization: Reliance Asset Management
Functional Area: Sales

Duration: 6 months

          Work Profile:

·    Business Planning: Responsible for set up and roll out of Entire business network which includes conceptualization and execution of business strategy.
·    Market Mapping: Industry analysis, competition bench marking and market mapping. 
·    Relationship Management: Managing and maintaining relation with the AGM’s, Cross sell managers, controllers and various SBI branch managers.
·    MIS Management: Developing various reports, MIS and communicating the same to the AGM’s, branch managers and other controllers.   

·    Channel Management: Interacting with HDFC branch managers, cross sell managers and RMPB’s (Relationship manager public banking) to achieve increased business volumes. 
·    Team Management: Recruiting, Supervising, developing and training a team of Business Relation Managers and Business Relation Executives.
·    Assessing the training needs of the channel and organizing training programs for SBI employees, BRM’s and BRE’s.
Academic Credentials:

MBA (Finance & Banking) from ICFAI Business School, Mumbai in 2008. (Secured CGPA of 7.62 / 10).

BA (Hons.) Business Economics from Delhi University in year 2005, (Secured 51%)
Awards & Accolades:
· Won Inter-college Ad-making competition for 3 consecutive years (year 2002-2005)

· Won Inter college Logo design competition in year 2005.

· Have been a part of professional theatre group Proscenium for 2 years.

· Won a scholarship from ICFAI Business School for scoring 8.25 (GPA) in second semester.

· Man of the series in inter-college cricket tournament.

.
Interests  
· Painting, work on various creative business concepts
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