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Projects and Initiatives
Summer Internship: Mahindra Two Wheelers Limited (May 2009 – June 2009) 02 months

· Primary objective of the project was to forecast a future two-wheeler in years to come. The project also covered customers’ perception towards different brands in the existing two- wheeler market.
· As a summer intern my role was to conduct a market research on certain pertinent topics concerning a two wheeler in years to come.
· Market research involved through survey of 150 users spread over 8 two wheeler brands.
· Marketing tools like BCG matrix and perceptual mapping were used to analyze the product portfolios of leading two wheeler brands Hero Honda and Bajaj Auto 
· Brand personalities of some prominent two wheeler companies like Hero Honda, Honda and Bajaj were also studied in the project.
Winter Project: “Marketing Strategy in Automobile Industry” (December 2009- February 2010)

· The project covered all the major aspects of marketing strategy with respect to four wheeler segment in automobile industry.
· Segmentation, targeting and positioning strategies for various four wheeler brands in India were studied.
· The project also included Marketing Mix for some prominent car brands in India
· As a part of primary research a survey was conducted to determine price and brand sensitivity of respondents in small car segment.  
Seminars and Workshops:
· Actively participated in the seminar “Consolidation- A new Business Mantra” organised by Dr. VNBRIMS.

· Gave a presentation on the topic Marketing in times of recession during the workshop “Global Meltdown lessons to be learnt” at Dr. VNBRIMS

Positions of Responsibility

 

· Organised and Co-hosted business quiz at Centaurus 2010, annual Business event at Dr.VNBRIMS. As the event head my primary responsibility was to develop a blue print for the entire event and to form a team that would help me in executing the entire event. 
Achievements, Awards & Certifications



Achievements:
· Co-Authored a research paper on the topic ‘Identity based marketing’ which was selected at Graffiti an annual techno-managerial event organised by Symbiosis centre for Information technology.
· The objective of this paper was to study a fundamentally new extension of marketing. This is important because today there is an insufficient balance between customer and brand thinking.
· In this paper the researcher propose to augment the marketing view by adding brand identity into this concept, thus making it more balanced in dealing with both demand and supply
Certification:

· Done a certified course in Oracle 9i.
Extra Curricular Activities and Interests

· Reading autobiographies of people from various walks of life. Also, reading books which have practical applications in daily life.







