
ALPESH PATEL
Mobile:

+91-9619817237

E-Mail:  alpesh.p29@gmail.com
Seeking career assignments in Advertising and Brand Management with a growth oriented organisation of high repute preferably in the Media sector.

Seeking assignments in Investment Banking, Capital Market Operations, Treasury Management and Financial Analysis with a growth oriented organisation preferably in the Financial Service / Banking sector.


Summary
· A competent professional with 2 years of experience in Trading, Financial Market Research, business developing, and Customer Relationship Management.
· Previously worked with Pushpak Bullions Pvt. Ltd., Mumbai as Trading, business development & Customer Relation.
· Master of Business Administration (Marketing) from Central Queensland University (Gold Coast, Australia) in 2010. 
· Developed understanding of primary and secondary capital markets.

· Deft in handling operations during the market hours such as monitoring trading member positions, keeping a track of the market situations.
· Proven ability to initiate, design and undertake market research projects.

· Working closely with research and using the derivatives to develop and implement innovative investment solutions for the clients.

· Acquired excellent interpersonal, communication and analytical skills with demonstrated abilities in customer relationship management.

Educational Qualifications

Work Experience
June 04-July 06 with Pushpak Bullions Pvt. Ltd., Mumbai 
As: Business Development Manager (Customer Relationship & Online Trading)
Responsibilities 
· Responsible for doing online trading, hedging and arbitrage in precious commodities like Gold, Silver and Copper. 
· Marketing the services and product to the jewellers and attracting the target customer’s so as to get benefit of fluctuating commodities price. 
· Mapping client’s requirements & providing best products to suit their requirements; generating business from existing accounts and achieving profitability and sales growth.

· Monitoring and analysing the capital market conditions and providing frequent market updates internally and externally, present analysis and capital market conditions to the customers.

· Working closely with research and analysing the Commodity Exchange (MCX) and National Commodity & Derivative Exchange (NCDX) markets in India.

· Conducting market analysis to assess prevalent financial & economic environment; identifying business risks & implementing effective mechanisms to mitigate the same.

· Developing complex solutions to client’s most pressing problems that help them manage risk and take advantage of the prevailing market conditions.
Part Time Assignments
June 07-April 10 with MC Donald’s Restaurant, Gold Coast, Australia

Growth Path

Crew Member





June 07- Feb 08
Crew Trainer






Feb 08- April 09
Dec’08-Oct’09 with Central Queensland University, Location as Voluntary Marketing Intern

· Coordinated the university’s agents in India so as to develop and promote university’s marketing strategies in relation to its enough exposure marketing strategy.  
Research Report 
· Prepared Marketing Feasibility Report on Consumer Electronic Product, Clothing Wear, Surfing Club and Food Product Companies. (Billabong, Miami Surfing Club and Anti Radiation Mobile Chip) including:
· Intensive Research and Analysis.
· A Suggestion to a Company about its Target Market.
· Design and Execute Survey Research to Analyse Consumers’ Decision Making Process and their Perception for Two Industries - Online Social Networking & Cosmetic Body Alteration Services.
· Designed an Advertisement Concept for an Australian Strawberry Jam Company, Beerenberg.
Personal Details
Date of Birth


:


31st August’ 1980.
Address
 




:


701, Shyam Sadan, N.P. Thakker Road, Vile Parle (East), Mumbai- 400057.
Languages



:


English, Hindi, Marathi and Gujarati.
Master of Business Administration (Marketing)


Central Queensland University (Gold Coast, Australia) in 2010. Secured 69% marks/CGPA 4.83/7





Accolade: Achieved distinction in the subjects:


Service Product Marketing - 84%


Strategic Development & Initiatives, Integrated Marketing Communication, Operational Analysis and Effectiveness- 74%





Bachelor of Commerce


Mithibai College of Art and Commerce, Mumbai in 2005. Secured 55% marks.








